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New shopping centres 
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Explanatory notes for new shopping centre data table 
 
 
Developer/Owner: Company that handles the development/ownership of the centre 
 
Telephone: Telephone number of developer/owner 
 
Anchor tenant/s: Major tenants at the centre 
 
C/S/M: C - Completed; the centre has been completed 
 S - Started; building has commenced on the project 
 M - Mooted; this means that the project has been planned, but the 

continuation thereof is either uncertain, or it is still in the pipeline  
 
Centre: Shopping centre name 
 
End (qtr): Planned/actual date of completion 
 
Node: Geographic area/town or suburb in which the centre is located 
 
Street address: Street address of shopping centre development 
 
n/a: Information not available or not applicable 
 
Retail m²: Total rentable retail space within the centre 
 
Exten m²: Size of extension only 
 
Office m²: Size of office only (where applicable) 
 
Total m²: Total rentable space within the centre 
 
Start (qtr): Planned/actual commencement date for the project 
 
Retail floors: Number of retail floors/levels 
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Anchor codes 
 

Code Retail outlet Code Retail outlet Code Retail outlet 

Abs ABSA Glk Garlicks OfM Office Mart 

Ack Ackermans Gme Game Pag Pages 

AmS American Swiss Grm Greatermans Pep Pep Stores 

Ath @Home Guc Gucci Pic Picardis 

Aut Autopage Gym Gymnasium PnP Pick ’n Pay 

B&C Baby & Company Han Hang Ten PO Post Office 

Bdm Boardmans Hom Homemark Qpk Queenspark 

Bea Bears Hou House & Home Ran Ranch Meat Market 

Ber Bergers Htl Hotel Reg Reggies 

Bks Book store Hub The Hub Res Restaurant 

Blw Bradlows Hyf Hyperfresh Sdl Saddles 

Bnk Bank Hyp Hyperama ShC Shoe Corp 

Box Boxer Stored Inc Incredible Connection Sho Shoerama 

C.U.M C.U.M. Books Inl Interleisure Shr Shoprite 

Cap Cape Union Mart Inp Interpark SlH Sales House 

CdD CD Direct JD Joshua Doore Smt Smart Centre 

Cel Cell C Jet Jet Stores Spr Spar 

Chk Checkers Kws Kwikspar Spt Sports Connection 

Clk Clicks LBH Lion Bridge Hardware Spu Spur Restaurant 

CAN CAN Liq Liquor store Std Standard Bank 

Crd Cardies Lnk Linksfield Bakery Stf Stuttafords 

CtG City Girl Loc Location shops StK Sterk-Kinekor 

Dea Deans Lws Lewis Stores Stn Sterns 

Dio Dion Stores MCr Medi-Cross Sup Supermarket 

Don Donna Claire Mil Miladys Swe Sweets from heavan 

Dsk Diskom Mkh Markhams Thp Thrupps 

Edg Edgard Mkr Makro Tht Theatre 

Ell Ellerines Mlk Milky Lane Tpc Topics 

EmF Empire Fashions Mrk Morkels TrC Trade Centre 

Ent Entertainment MrP Mr Price TRU Toys-R-Us 

Exa Exact MTN MTN Tws Truworths 

Exc Exclusive Books MtW Matress Warehouse Vac Vacant 

Fch Foschini Mus Musica Ver Verimark 

Fct Furniture City Nan Nandos Vod Vodacom 

FNB First National Bank Ned Nedbank Wmp Wimpy 

Ftn Fontana NuM Nu Metro Wws Woolworths 
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